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The graphic design and research collective Foundland (Ghalia Elsrakbi,
Lauren Alexander and Dirk Vis) conducts research from within political and
social developments through graphic design. They translate complex issues in
Dutch society into accessible communications products, such as posters and
installations. The editors of Open have asked them to make a special

contribution because of their research into populism.

Documentation

THE X-FACTOR

TELEVISION PERSONA:

/" POLITICIAN OR
" REALITY TV STAR?

he visibility of politicians on television and i the media is ubig

uitous and continuous. Consequently politicians create a distinct
television persona for the public. They need to represent the ideas of
authenticity, trustworthiness and efficiency, as well as feed into main-
stream expectations of entértainment, spectacle and beauty in order
to capture and hold public attention. Fouridland presents a speculative
hand of power cards, dealing with a colletion of observations connect-
ing reality TV to the populist tactics of Obama, Palin, Berlusconi, Ver-
donk and Wilders.
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shiny
American ﬂag Tﬁe self- pmcl:umed huckey mom, John McCain’s
blican presidential running-mate Sarah Palin, was used in the 2008
i i in a calculated Popuhsl attempt to outshine
Hemocrats. Tt was hoped that her stroxg female presence would luré -
hle conservative voters away from Hilary Clinton. She repre
hlaskan girl next door who married her high school sweetheat|
ds his snowmobile racing contests on weekends. In personali
e stereotype of a conservative, Christian Republican who al
harm of being a beautiful, slendér woman in the Republican polit-
frena, hence her ni knaw{e ‘Bible Spice’. She is undoubtedly|dits;
Inaive, but her unfailing confidence allows her to carry her own and
as been known to voice her outspoken, opinions sometimes to the
iment of the Republican campaign message. For this reason, John
ain fondly, and rather condescendingly, described these moments
hrah Palin ‘going rogue’ Not altogether coincidentally this became
itle of Palin’s dew biographical bestseller. She.embodies a combi-
n of attributes of the all-American woman, to'whom the average
le-class ‘folks’ can relate. She can dress up to sell h«_r political ideas
» ess dowyi'to be a mom or a wife, the perfect beauty p&n\ge;\nl winner.
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